Step by Step Guide To Start Your Campaign

In this guide we will walk you through the required sections to start a campaign on LeadFlow.
Refer to the FAQ if you have questions about any of the other options for your campaign.

1. Select ‘Get Started Now’ or ‘New User Registration’ and create your LeadFlow account by
entering your email address and selecting a password.
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2. Verify your email by clicking on the link from the email sent by LeadFlow.

3. Select ‘Start New Campaign’
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4. Enter your Campaign Name, Company Name, and Company Website URL. This is also

where you will upload your Company Logo.
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5. Upload your Content Offer by selecting ‘Add Content Offer.’ This is where you will enter your
Content Title, Tagline, Abstract, select Content Type, upload your Content Offer, and
optionally upload a Cover Image.
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Next is setting your Campaign Lead Terms. Here you can set either your maximum Budget
or your Total Number of Leads for your campaign. You can see the total cost and number of

leads automatically update as you adjust either of these figures.
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7. Atthe Campaign Schedule stage you will determine when your campaign begins and ends.

You don’t have to enter an end date (it will default to three years if you don’t).

Lo

8. Make sure to double check your settings on the Review page before clicking through to

Submit your campaign.

9. After pressing Submit, LeadFlow will let you know if there are any issues with your
campaign. Once your campaign is submitted it will be approved within one business day and

will go live on the NetLine network. And you’re Done!



